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Briefing: This report will explore the various marketing and advertising tactics that brands are using 
to engage, interact and educate its target audiences.
Takeaway: In order for brands to stand out in a saturated market, they must create engaging, 
immersive and eye-catching marketing campaigns that can quickly and effectively gain the 
attention of consumers. Through marketing efforts like interactive product labels, using video 
games as a way to target specific audiences and embracing NFTs as a way to reach consumers, 
brands are beginning to think outside the box in order to engage customers in unexpected ways. 

Top Insights

Interactive Branding Companies are making new products accessible with interactive experiences
Trend - Brands across various industries are finding new ways to introduce their products to consumers through interactive experiences and 
product workshops. These events make new products more accessible and less daunting to consumers as they provide product knowledge 
through hands-on learning.  Insight  - Companies are opting for interactive introductions to their launches to provide product transparency. 
Consumers are searching for brands that offer detailed information about their products to ensure they understand all aspectsof the items 
they purchase before making informed choices. As a result, companies are hosting events to increase accessibility to product and brand 
knowledge.

NFT Marketing Brands are embracing non-fungible tokens in their outreach and marketing strategy
Trend - At the beginning of COVID-19, brands quickly pivoted their marketing strategy to digital out of necessity. Now, many companies are 
embracing the virtual world in its entirety. Recognizing the promise of NFTs (non-fungible tokens), brands across sectors are taking advantage 
of its popularity to connect with consumers.  Insight - Over the last year and a half, many consumers have developed a keen interest in 
technology and the virtual world. This pivot, however, is not only driven by the conditions of government-imposed pandemic restrictions but is 
also a result of a deeply entrepreneurial spirit and sense of curiosity that drives individuals to explore their optionsͶwhether that is in terms of 
entertainment, financial gain, or simply shopping. 

AR Package Brands incorporate augmented reality-based gaming into product packaging
Trend - Augmented reality functions in product packaging typically educate consumers on the product or business, but brands are now 
becoming more creative with packaging that incorporates AR-based games for customers to enjoy.  Insight - Due to the ubiquity of
smartphones and social media, consumers have become accustomed to--and sometimes wary of--constant digital brand interactions. Brands 
that are able to merge interactive digital and physical experiences are becoming popular as more consumers expect that brandsget creative 
with how they engage their customers.

Top Microtrends

AR Alcohol Labels
SWIGR Lets Consumers Scan Labels to See 
the Stories Behind Products

Metaverse Billboard Ads
Ocean Partners with Admix to Offer Clients 
Metaverse Billboard Advertising

Authenticity-Encouraging QSR 
Campaigns
'Beautiful Mess' Encourages Fans to Be 
Their Messy Selves

AR-Enabled Airport Vodka Experiences
Grey Goose & Swipe Back Launch an AR 
Activation at Heathrow
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AR Packageo
Brands incorporate augmented reality-based gaming into product packaging

Augmented Reality Pizza Boxes
Pizza Hut's PAC-MAN Pizza Packaging Box Launches an AR Game

Pizza Hut is determined to serve up a sense of "newstalgia" with its 
augmented reality pizza packaging box, which shares a PAC-MAN 
game and gives fans the chance to win a custom PAC-MAN game 
cabinet. The augmented reality pizza box is a limited-edition design 
that recalls a time when people used to play arcade games while 
waiting for their slices to be served hot. 

The augmented reality pizza box offers a reinvigorated take on this 
nostalgic experience, as pizza lovers can play a game directly on the 
box using their smartphone. 

To promote the launch of the limited-edition pizza packaging with the 
PizzaHutARcade, the brand is teaming up with actor, comedian and 
spokesperson Craig Robinson, who will be the face of the campaign for 
the rest of the year.

URL: Hunt.to/448810

AR-Enabled Product Packages
'Wana Brands' Debuted an Interactive WebAR Experience on its New 

Line

'Wana Brands,' the Colorado-based cannabis brand, has announced a 
new partnership with 'August Allen,' a specialized augmented reality 
(AR) development company. Through this collaboration, Wana Brands 
will launch a new type of packaging for its next cannabis gummy line. 
This packaging will be feature web-based augmented reality (WebAR) 
experiences. 

The WebAR experiences on the cannabis gummy packages will allow 
users to interact with the gummies in a virtual world. After scanning a 
QR code found on the packages, users will be able to view floating 
Wana Brands gummies in their real-world surroundings through the 
phone. The users can tap on the virtual gummies to collect them in a 
gamified experience. In addition to this game, users can view product 
details, view YouTube videos, and receive information surrounding the 
brand's upcoming projects.

URL: Hunt.to/475065

Trend - Augmented reality functions in product packaging typically educate consumers on the product or business, but brands are now 
becoming more creative with packaging that incorporates AR-based games for customers to enjoy.

Insight - Due to the ubiquity of smartphones and social media, consumers have become accustomed to--and sometimes wary of--
constant digital brand interactions. Brands that are able to merge interactive digital and physical experiences are becoming popular as 
more consumers expect that brands get creative with how they engage their customers.
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AR Packageo
Brands incorporate augmented reality-based gaming into product packaging
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Gamified Egg Cartons

Happy Egg's Cartons Come to Life with 
Augmented Reality

Happy Egg's freshly redesigned egg cartons feature the 
first gamified augmented reality experience and those 
who (virtually) step into the magical world have the 
chance to claim real-life surprises during gameplay. The 
augmented reality packaging for eggs is packed with 
plenty of personality, bold colors and fun characters that 
express what sets the brand apart. 
URL: Hunt.to/456985

Augmented Reality Milk Cartons

Emmi's Scannable Cartons Connect to an 
Interactive AR Experience

Emmi milk cartons take traditional dairy packaging to the 
next level thanks to augmented reality experiences that 
can be accessed via a mobile device. The sleek Tetra Stelo 
Aseptic 1000 packaging chosen by the Swiss milk processor 
is designed to connect consumers to healthy, happy and 
positive lifestyles. 
URL: Hunt.to/463320

AR Gaming Beer Cans

Swigr's Retro Invaders Game Turns 
Beverage Cans Interactive

Swigr is an augmented reality app for the alcoholic 
beverage industry and it recently developed a retro-
inspired game that can be played with product packaging 
and a mobile device. As Swigr says, "Invaders is squarely 
aimed at boosting engagement from the Millennial male 
segment."
URL: Hunt.to/462634

Augmented Soda Labels

Jones Soda's Augmented Reality Labels 
Share Short Action Videos

Craft soda brand Jones Soda Co. dropped a new collection 
of augmented reality soda labels that reveal short action 
videos of daredevil athletes, edgy artists and more. 
Through a mobile device and the Jones Soda app, 
consumers can tap into the action-oriented, interactive 
content found on some of the brand's best-selling soda 
flavors.
URL: Hunt.to/474137
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AR Packageo
Brands incorporate augmented reality-based gaming into product packaging

As consumers gravitate more towards 

products that provide an engaging 

experience, how could your brand 

integrate an interactive digital experience 

into its offerings?

Overlooked Opportunity 1: Workshop Question Copyright ©
All Rights Reserved
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Interactive Brandingo
Companies are making new products accessible with interactive experiences

Sensory Audio Retail Pop-Ups

Bang & Olufsen Launches Immersive New Pop-Up in 
Shoreditch

Bang & Olufsen, a Danish brand specializing in luxury audio 
electronics, has launched an interactive pop-up shop in 
Shoreditch, London. 
URL: Hunt.to/465420

Branded Urban Creativity Hubs

Vans Opens Extravagant 'House of Vans' Location in 
Mexico City

Iconic skate brand Vans has announced the opening of its latest 
'House of Vans' location in Mexico City. Similar to its London 
and Chicago destinations, the new House of Vans will function 
as a branded community hub home to a full skate park, music 
venue, art gallery, theatre, and more. 
URL: Hunt.to/466539

VR Vegan Milk Museums

Milk Future is a Virtual Reality Museum That Shares 
Workshops & More

Virtual reality museums are on the rise and thanks to the 
freedom that technology allows, VR museums are being 
created for hyper-focused experiences. Milk Future, for 
example, is a virtual museum that's devoted to plant-based 
milk and it has its own guidebook, exhibits and a gift shop, plus 
inspiring cooking workshops. 
URL: Hunt.to/446179

Cannabis Wellness Workshops

Superette is Hosting Various Edibles & Wellness 
Workshops

Toronto-based Superette will be hosting Edibles & Wellness 
Workshops this coming weekend,  on February 25th and 
February 26th. The workshops will celebrate Stackt Market's 
Hot Chocolate Fest, a festival geared towards celebrating 
chocolate and love. The cannabis retailer will host the event at 
the SuperMarket shop at Stackt. 
URL: Hunt.to/472333

Touch-Free Corn Puff Pop-Ups

Cheetos Launches Immersive 'Hands-Free House' at 
SXSW in Austin

Cheetos has launched an immersive new pop-up experience at 
South By Southwest (SXSW) in Austin, Texas, called the 'Hands-
Free House.'  
URL: Hunt.to/472957

Trend - Brands across various industries are finding new ways to introduce their products to consumers through interactive experiences 
and product workshops. These events make new products more accessible and less daunting to consumers as they provide product 
knowledge through hands-on learning.

Insight  - Companies are opting for interactive introductions to their launches to provide product transparency. Consumers are 
searching for brands that offer detailed information about their products to ensure they understand all aspects of the items they 
purchase before making informed choices. As a result, companies are hosting events to increase accessibility to product and brand 
knowledge.
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Interactive Brandingo
Companies are making new products accessible with interactive experiences

Conceptualize a unique in-person 

experience that would help to increase 

your product's awareness as well as 

promote consumer education.

Overlooked Opportunity 2: Workshop Question Copyright ©
All Rights Reserved

https://www.trendhunter.com
https://www.trendhunter.com


Anti-Celebrationo
Brands use humor to promote anti-Valentine's Day offerings

Prickly Ex-Partner Valentine's Gifts
Topo Chico Hard Seltzer Lets You Send a Cactus to Your Ex

Consumers looking to send their ex-partner a prickly gift may be 
drawn to a new promotion from Topo Chico Hard Seltzer. Just in time 
for Valentine's Day, the alcohol brand will let fans send their exes a 
cactus for the romantic holiday. 

Those interested can visit Topo Chico Hard Seltzer online website and 
fill out the appropriate information. The brand will then hand-deliver 
the prickly gift to the intended receiver. Those who send a cactus will 
get discounted Topo Chico Hard Seltzer for participating in the fun --
50% off a 12-pack of Topo Chico Hard Seltzer after the rebate in 
participating states

The new promotion will run until 11:59 pm PST on February 14, 2022.

URL: Hunt.to/471318

Anti-sĂůĞŶƚŝŶĞ͛Ɛ��ĂǇ�WĂĐŬƐ
Fireball Cinnamon Whisky Debuted a Hilarious Anti-Romance Kit

For individuals who are not fans of Valentine's Day, Fireball Cinnamon 
Whisky created the perfect package -- the Anti-sĂůĞŶƚŝŶĞ͛Ɛ��ĂǇ�WĂĐŬ͘�
The liquor brand created a heart-shaped box pre-packed with 10 mini 
Fireball Cinnamon Whisky bottles. The Fireball Cinnamon Whisky has 
33% ABV, ensuring those who partake in the anti-holiday kit get a 
boozy buzz. 

You can order the Fireball Whisky Anti-sĂůĞŶƚŝŶĞ͛Ɛ��ĂǇ�WĂĐŬ�ŽŶ��ƌŝǌůǇ͕�
an online alcohol delivery service, starting at $13.99. 

͞>ĞĂǀĞ�ŝƚ�ƚŽ�&ŝƌĞďĂůů�ƚŽ�ƚĂŬĞ�Ă�ĐŽƌƉŽƌĂƚĞ�ŚŽůŝĚĂǇ�ĂŶĚ�ƚƵƌŶ�ŝƚ�ŽŶ�ŝƚƐ�ŚĞĂĚ�
ǁŝƚŚ�Ă�͚ĐƵƉŝĚ�ŝƐ�ƐƚƵƉŝĚ͛�ŚĞĂƌƚ-shaped box pre-packed with 10pk 
ϱϬŵůƐ͕͟�ƚŚĞ�ĚĞƐĐƌŝƉƚŝŽŶ�ƐĂǇƐ͘�͞�ĨƚĞƌ�Ăůů͕�ĐŚŽĐŽůĂƚĞ�ŝƐ�ĨŽƌ�ĂŵĂƚĞƵƌƐ͘͟�dŚĞ�
gift is perfect for individuals going through heartbreak or to enjoy with 
a loved one.

URL: Hunt.to/468871

Trend - Brands are changing traditional Valentine's Day marketing promotions with offerings that are against the sentimental aspects of 
this annual celebration. These tongue-in-cheek promotions let brands make use of the day without appearing out of touch.

Insight - Consumers now have less patience and optimism when it comes to brands' marketing attempts, and the existential humor 
that's been popularized online has changed how brands should be interacting with consumers--particularly Millennials and Gen Z. Now, 
people are increasingly drawn to natural authenticity, rather than highly stylized campaigns.
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Anti-Celebrationo
Brands use humor to promote anti-Valentine's Day offerings
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Anti-Relationship Valentine's 
Chicken Meals

Wingstop is offering a Boneless 
Valentine's Day Promo

This year, Wingstop is spreading the love to the singletons 
on Valentine's Day with its Boneless Valentine's Day 
promotion. The chicken franchise is offering a special one-
day-only boneless chicken deal to reward those whose 
relationship status is set to single this year. 
URL: Hunt.to/471232

Anti-Valentine's Lip Products

about-face's Anti-VDay Collection 
Redefines Romance and Self-Love

about-face is dropping a limited-edition range for 
Valentine's Day called Anti-VDay and it introduces kiss-
proof colors that are universally flattering and 
unapologetically bold. The new shades of the Paint-It 
Matte Lip Colors help to expand the Matte franchise, while 
the Matte Fix Lip Pencil offers a nourishing solution for 
defining the lips. 
URL: Hunt.to/446607

High-Protein Cocktail Recipes

Farmer John is Refreshing Game Day 
Cocktails with Meaty Garnishes

Farmer John teamed up with cocktail creator and 
bartender Saeed "Hawk" House to create game day 
cocktails that pack a punch with extra protein. Hawks' Hair 
of the (Hot) Dog Bloody Mary can be prepared with a 
curated Bloody Mary mix, plus tequila or vodka, as well as 
savory garnishes like a beef frank, bacon or pepperoncini.
URL: Hunt.to/470484

Multi-Course Valentine's Meal 
Kits

A Love(ly) Night In by HelloFresh is a 
Three-Course Experience

Countless couples will be celebrating Valentine's Day at 
home this year and HelloFresh is helping to make the 
evening feel extra special with its curated Valentine's meal 
kit. A Love(ly) Night In is a three-course meal that can be 
enjoyed by couples, families, friends and singles alike, and 
it takes the stress out of crafting a high-quality, chef-
inspired meal.
URL: Hunt.to/470714
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Anti-Celebrationo
Brands use humor to promote anti-Valentine's Day offerings

With the recent shift to brands 

advertising in a more authentic way, how 

is your brand adapting to consumers' 

changing expectations for how they'd like 

to be marketed to?

Overlooked Opportunity 3: Workshop Question Copyright ©
All Rights Reserved
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NFT Marketingo
Brands are embracing non-fungible tokens in their outreach and marketing strategy

In-Store NFT Experiences

Sweet & Happy Jack Launched an NFT Series on 
Mental Health Awareness

Enterprise NFT solutions provider Sweet and Happy Jack 
launched a series of NFTs centered around mental health 
awareness and the partnership introduces the first known 
retail shop that has an integrated NFT experience. At the Happy 
Jack Pop-Up Shop in NYC, guests will get the first NFT in the 
special collection when they scan a QR code upon entering the 
store. 
URL: Hunt.to/452065

NFT Wine Allocations

Yahyn Shares a Digital Experience for Wine 
Collectors

After being embraced by the art world for providing proof of 
ownership that can be transferred, NFTs are moving into other 
industries and Yahyn is distinguishing itself as a leader in NFT 
wine allocations. As a tech-first wine platform, Yahyn is 
introducing a new way for collectors to interact with wine in 
the future. Marketing Director Jack Ambriz says, "Imagine 
buying your...
URL: Hunt.to/450274

Designer Block Party Games

Burberry and Mythical Games are Launching Blankos 
Block Party

Burberry is joining forces with Mythical Games to create a 
brand-new limited-edition game by the name of Blankos Block 
Party. Announced at the 2021 Electronic Entertainment Expo in 
Los Angeles, the open-world multiplayer game invites players 
into a giant block party where they will be able to race, shoot, 
tag and even collect in-game items.
URL: Hunt.to/454504

Horse Racing-Inspired NFT Collections

ZED RUN and Stella Artois! Celebrate the UK's Horse 
Season

A new NFT collection came on the horizon in the month of June 
and this one is brought to consumers through a partnership 
with ZED RUN and Stella Artois! 
URL: Hunt.to/457087

Trend - At the beginning of COVID-19, brands quickly pivoted their marketing strategy to digital out of necessity. Now, many companies 
are embracing the virtual world in its entirety. Recognizing the promise of NFTs (non-fungible tokens), brands across sectors are taking 
advantage of its popularity to connect with consumers.

Insight - Over the last year and a half, many consumers have developed a keen interest in technology and the virtual world. This pivot,
however, is not only driven by the conditions of government-imposed pandemic restrictions but is also a result of a deeply 
entrepreneurial spirit and sense of curiosity that drives individuals to explore their optionsͶwhether that is in terms of entertainment, 
financial gain, or simply shopping. 
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NFT Marketingo
Brands are embracing non-fungible tokens in their outreach and marketing strategy

Many consumers are beginning to explore 

the digital currency space. Conceptualize 

a marketing campaign for your brand and 

its offerings that embraces NFTs as a 

product.
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In-Game Activationo
Brands create pop-up experiences in popular video games

Virtual Vegan Clothing

H&M Recreated Its Newest Fashion Collection in 
Animal Crossing

To go along with its newly launched PETA-approved vegan 
clothing collection called Co-Exist, H&M created a virtual 
experience within Animal Crossing. The animal-friendly fashion 
collection is making its debut in the video game world with 
H&M's first-ever virtual fashion show. At the event, Pascal 
�ƌƵŶ͕�,ΘD͛Ɛ�ŐůŽďĂů�ƐƵƐƚĂŝŶĂďŝůŝƚǇ�ŵĂŶĂŐĞƌ͕�ǁŝůů�ďĞ�ŝŶ�
attendance, along with female gamers and...
URL: Hunt.to/464016

Inclusive Gaming Razor Campaigns

Gillette Venus Debuts Skinclusive Summer Line on 
Animal Crossing

Gillette Venus recently unveiled the 'Summer Skinclusive Line' 
as the newest activation of the 'My Skin. My Way' campaign. 
This inclusive ad takes a "quarantine-friendly" approach to 
marketing by targeting consumers virtually, on a digital island 
in the video game 'Animal Crossing.' The new campaign 
includes over 250 diverse skin representations with 19 
different skin types...
URL: Hunt.to/433625

Video Game Jewelry Pop-Ups

Pandora and Animal Crossing Partner to Launch In-
Game 'Pandora Island'

Danish jewelry label Pandora has teamed up with the video 
game Animal Crossing: New Horizons to launch 'Pandora 
Island,' an in-game pop-up store hosted by the brand's creative 
directors, Francesco Terzo and Filippo Ficarelli. 
URL: Hunt.to/474409

Branded Metaverse Clubhouses

American Eagle Makes Roblox Debut, Promoting 
Members Always Capsule

Clothing retailer American Eagle has announced that it will be 
making its debut on leading metaverse platform Roblox in an 
effort to promote its new vintage-inspired 'Members Always' 
collection.
URL: Hunt.to/472955

Trend - In-game marketing has become increasingly popular, with brands taking it to the next level with pop-up experiences they've 
curated in collaboration with popular video game brands. Everything from jewelry to personal hygiene brands have featured their 
products in the virtual world this way.

Insight - Consumers are more frequently engaging with brands' marketing initiatives due to the prevalance of social media. Now, it's 
taking more creativity on the part of brands to capture consumer interest at home, and brands that are able to successfully accomplish 
are able to draw in young consumers in-particular.
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In-Game Activationo
Brands create pop-up experiences in popular video games

How could your brand get involved with a 

popular digital game to help engage more 

with its customers and promote its 

products at the same time?
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AR-Enabled Airport Vodka Experienceso
Grey Goose & Swipe Back Launch an AR Activation at Heathrow
Premium vodka brand Grey Goose has partnered with metaverse creative agency Swipe Back to launch an interactive augmented 
ƌĞĂůŝƚǇ�ŝŶƐƚĂůůĂƚŝŽŶ�Ăƚ�,ĞĂƚŚƌŽǁ��ŝƌƉŽƌƚ͛Ɛ��ƵƚǇ-Free. The AR-powered activation aims to promote the brand's recently launched Grey 
Goose Essences flavors.

The activation will include a virtual frosted screen that travelers can interact with via hand gestures. The screen will invite them to 
participate in a unique activation in which they will reveal the new Grey Goose Essences flavors, which include Strawberry & 
Lemongrass, Watermelon & Basil, and White Peach & Rosemary. 

͞tĞ͛ƌĞ�ŚĞůƉŝŶŐ�ƚŽ�ƐŚŽǁ�ŝƚƐ�ƌĂŶŐĞ�ŽĨ�ĨůĂǀŽƌƐ�ƚŽ�ƚƌĂǀĞůĞƌƐ�ƚŚƌŽƵŐŚ��Z�ƚĞĐŚŶŽůŽŐǇ͖�ŵĂŬŝŶŐ�ƚŚĞ�ĞǆƉĞƌŝĞŶĐĞ�ŝŵŵĞƌƐŝǀĞ͕�ĞǆĐŝƚŝŶŐ͕�ĂŶd 
transformative, all without needing to touch a screen," said Nikhil Roy, Co-founder at Swipe Back.
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Musical Wine Labelso
Enosophia's Interactive Wine Labels Enhance the Drinking Experience
Enosophia, a brand that combines the Greek words "enos" for wine and "Sophia" for wisdom, uses interactive wine labels to help 
young adults experience a familiar product in a new way with the aid of digital technology. The first launches from the new wine brand 
include Grasevina TRS No. 5 and rosé Matarouge, both of which leverage augmented reality and share music that was purposefully 
composed to enhance the taste of wine, as well as content about the origin of the wine.

The clean and modern wine labels play with bold, colorful elements and minimalist schemes to catch the eyes of younger wine lovers 
and offer a refreshingly different experience. These wine bottles become part of the drinking experience thanks to the level of 
engagement they offer.
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Branded NFT Treasure Huntso
Volkswagen South Africa Promotes Safety Features through Game On
Volkswagen South Africa launched an integrated Metaverse campaign through an NFT treasure hunt dubbed Game On. The hunt 
brings interactive storytelling to life as it introduces the world to the company's latest safety and intelligence features in the IQ.DRIVE 
Polo model. 

The player to first uncover the secret NFTs will be rewarded with a selection of real and virtual prizes, including a PS5 and tuition 
offered by the Volkswagen Advanced Driving Academy. Volkswagen successfully blends the online gaming world with reality through 
this unique NFT offering. The game includes 100 NFTs dubbed the Mzansiverse. Since the game is localized in the South African
market, players will travel through the recognizable Johannesburg streets throughout the game as they travel around avatar players.
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Gamified Product Discovery Pop-Upso
The Inkey List's Pop-Up in London Offers a Recommended Routine
The Inkey List recently opened the doors to its first-ever pop-up in London and it serves as an immersive digital and physical 
experience of the skincare brand's products. With the experience, guests are guided to learn about the brand's simple and effective 
ingredient-led products in a gamified way. 

The experience provides a walkthrough of a recommended five-step skincare and scalp care routine and guests can create a myINKEY
profile, then add their preferred products directly to their basket by scanning relevant QR codes in different zones: Clean, Hydrate, 
Treat, Moisturise, SPF & Scalp.

As well as being able to engage in interactive games, visitors can make the most of one-to-one skincare consultations and participate 
in competitions for their chance to win products.
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Interactive Snacks Billboardso
KIND Snacks' Grab and Go Billboard Encourages Healthy Eating Habits
KIND Snacks' Grab and Go billboard is not just another food advertisement, it's an interactive way for commuters at London's Kings 
Cross Street Station to nourish themselves during a busy day. The "pickable" billboard offers up fruits and snack bars and in doing so, it 
reminds people to get in their five-a-day. 

The large billboard boasted more than 500 pieces of garden-fresh produce, helping people of all ages enjoy a healthy snack on the go. 
The BDA (Association of UK Dieticians) reports that just 8% of children between the ages of eight and 11, 27% of adults (19 to 64 years 
old) and 35% of people aged 65 years and over actually meet the five-a-day recommendation.

The interactive snack billboard spoke to passers-by and offered a way for people to achieve a quick win related to their daily health 
and wellness.
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Branded Video Game Islandso
Axe and Fortnite Launch the New Fortnite Island Mistaverse
Mistaverse is an Axe-branded Fortnite island created in collaboration with the grooming brand and Fortnite World Cup Champion 
Bugha. The new digital island is a space where fans can play the popular in-game Capture the Flag challenge. The partners sought
expert help from Atlas Creative Studios to bring the island to fruition. 

Mistaverse is based on Med Mist, a spray that heals players during combat which has often been compared to Axe body spray over the 
past year. The new island will go live on June 15th and will task teams of players to capture the flag at the center of the map. In 
addition, the map is full of fun Easter eggs for fans to discover.
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Virtual Sandwich Campaignso
The Jimmy John's Metasandwich will be Available in Stores
Sandwich lovers will have a chance to create the Jimmy John Metasandwich, complete with high-quality ingredients. Jimmy John's is 
officially entering the metaverse with a new interactive experience based in Decentraland. Starting May 17th through May 20th, fans 
can create the sandwich of the future. 

Users can submit their Metasandwich creations online for a chance to be named the official chef behind the company's newest menu
offering. Once the winner is announced, the sandwich will be available in real-life at Jimmy John's locations in Chicago and Nashville 
from May 31st to June 3rd. In addition, customers can visit the Metasandwich website to be among the first 100 people to order the 
Metasandwich for delivery from May 31st to June 3rd.
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Phygital Burrito Making Experienceso
Chipotle Launches the Chipotle Burrito Builder on Roblox
Chipotle Mexican Grill has partnered with virtual reality gaming platform Roblox to launch the Chipotle Burrito Builder, a new 
simulation experience that invites Roblox players to roll their own burritos in the metaverse. 

Through the unique experience, players will be able to earn Burrito Bucks, which can be exchanged for an entrée code that can be
cashed on the Chiptole app. The Chipotle Burrito Builder marks the first time a brand has used Roblox to offer in-game currency that 
can be exchanged for real-world products, making it a phygital experience that is certainly worth taking note of, especially for other 
brands looking to innovate in this space. 

"We've tapped into play-to-earn, an emerging engagement model in the metaverse, to launch our newest experience on Roblox that 
celebrates the iconic Chipotle burrito," said Chris Brandt, Chief Marketing Officer. "We're blending the metaverse and real-world 
elements of our brand to take the Chipotle fan experience to a whole new level."
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Playground-Inspired Tech Retail Experienceso
Samsung Unveils "Tech Playground" at Selfridges London
Samsung has unveiled a newly built "tech playground" at Selfridges London that encourages shoppers to explore the brand's expansive 
electronics collection. The highly-immersive retail experience is located on the ground floor of the popular London-based store.

Created by branding studio Dalziel & Pow, the interactive retail experience invites customers to try out a wide range of Samsung
products, including the brand's TVs, smartphones, and tablets. As for the space's design, various sustainable materials were utilized 
alongside stylish detailing, giving the "playground" a distinctly contemporary aesthetic. 

͞,ĂǀŝŶŐ�ƚŚŝƐ�ŐƌĞĂƚ�ŶĞǁ�ƐƉĂĐĞ�ƚŽ�ƐŚŽǁ�ŽĨĨ�ŽƵƌ�ĂŵĂǌŝŶŐ�ƚĞĐŚŶŽůŽŐŝĞƐ�ŵĂŬĞƐ�ƵƐ�ĐŽŶĨŝĚĞŶƚ�ĐƵƐƚŽŵĞƌƐ�ǁŝůů�ůŽǀĞ�ƚŚĞ�ŝŶƚĞƌĂĐƚŝŽŶ�ĂŶĚ�
ĞǆƉĞƌƚŝƐĞ�ǁĞ�ŚĂǀĞ�ŽŶ�ŽĨĨĞƌ͘�^Ž͕�ǁŚĞƚŚĞƌ�ŝƚ͛Ɛ�ĨƌŝĚŐĞƐ�Žƌ�ƉŚŽŶĞƐ͕�ǁĞ͛ǀĞ�ŐŽƚ�ŝƚ�ĐŽǀĞƌĞĚ͕Η�ƐĂŝĚ�DĂƌŬ�^ĞĂŵĂŶ͕�̂ ĞŶŝŽƌ��ŝƌĞĐƚŽƌ�ŽĨ�Eew 
Business Development at Samsung Electronics UK.
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Meat Sweat Campaignso
KůĚ�^ƉŝĐĞ�ĂŶĚ��ƌďǇΖƐ�>ĂƵŶĐŚ�ƚŚĞ�͚DĞĂƚ�^ǁĞĂƚ��ĞĨĞŶƐĞ�<ŝƚ͛��ĂŵƉĂŝŐŶ
KůĚ�̂ ƉŝĐĞ�ĂŶĚ��ƌďǇ͛Ɛ�ĂƌĞ�ƉĂƌƚŶĞƌŝŶŐ�ĨŽƌ�Ă�ůŝŵŝƚĞĚ�ĞĚŝƚŝŽŶ�͚ DĞĂƚ�^ǁĞĂƚ��ĞĨĞŶƐĞ�<ŝƚ͛�ĂŶĚ�ĂĐĐŽŵƉĂŶǇŝŶŐ�ĐŽŵŵĞƌĐŝĂů�ƚŽ�ƐĂǀĞ�ĐŽŶƐƵŵers
ĨƌŽŵ�͞ŵĞĂƚ�ƐǁĞĂƚƐ͘͟�dŚĞ�Ŭŝƚ�ŝŶĐůƵĚĞĚ�ĂŶ�͚ KůĚ�^ƉŝĐĞ�^ǁĞĂƚ��ĞĨĞŶƐĞ��ƌǇ�^ƉƌĂǇ͕͛�ůŝŵŝƚĞĚ�ĞĚŝƚŝŽŶ�ƌŽĂƐƚ�ďĞĞĨ�ƐǁĞĂƚƐŚŝƌƚ�ĂŶĚ�ƐǁĞĂƚƉants, a 
moisture-ǁŝĐŬŝŶŐ�ƚŽǁĞů͕�ŚĞĂĚďĂŶĚ͕�ĂŶĚ�Ă�Ψϭϱ��ƌďǇ͛Ɛ�ŐŝĨƚ�ĐĂƌĚ͘�dŚĞ�ŽƌŝŐŝŶĂů�͚^ǁĞĂƚ��ĞĨĞŶƐĞ͛�ƐƉƌĂǇ�ĐŽŵĞƐ�ǁŝƚŚ�ĨŝǀĞ�ƵŶŝƋƵĞ�ƐĐĞŶƚƐ�
designed to protect from sweat and odor, keeping consumers smelling fresh for a longer time. 

dŚĞ�͚DĞĂƚ�^ǁĞĂƚ��ĞĨĞŶƐĞ�<ŝƚ͛�ƐŽůĚ�ŽƵƚ�ŝŶ�Ă�ƌĞĐŽƌĚ�ƚŚƌĞĞ�ŚŽƵƌƐ͕�ďƵƚ�KůĚ�̂ ƉŝĐĞ�ĂŶĚ��ƌďǇ͛Ɛ�ŚĂǀĞ�ƉůĂŶƐ�ƚŽ�ƉƌŽĚƵĐĞ�ĂŶ�ĞǆĐŝƚŝŶŐ�ĂĚǀertising 
ĐĂŵƉĂŝŐŶ�ĚƵďďĞĚ�͚ hůƚŝŵĞĂƚ��ƌĞĂŵƐ͛�ƚŚĂƚ�ĨĞĂƚƵƌĞƐ�KůĚ�^ƉŝĐĞ�'ƵǇ͕�/ƐĂŝĂŚ�DƵƐƚĂĨĂ͕�ĂŶĚ�ŵŽƌĞ͘�dŚĞ�ƉĂƌƚŶĞƌƐŚŝƉ�ǁŝůů�ĂůƐŽ�ƐĞĞ�KůĚ�̂ Ɖ ice
Guy distributing themed merchandise to celebrate the collaboration on the streets of New York.
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Phygital Apparel Shopso
American Eagle Announces the Launch of Its 'NFT Apparel Shop'
American Eagle Outfitters continues to embrace the Web3 revolution, announcing the launch of the 'NFT Apparel Shop,' a new 
'phygital' shopping hub that will allow customers to buy limited-edition NFTs that are tied to real-world apparel items.

Currently, the shop offers eight items including t-shirts and hoodies with graphics designed by Starcatchers, Lemon Friends, The Littles, 
and WonderPals NFT. The new shop has been purposely designed to merge the virtual and physical worlds. However, the company will
not accept cryptocurrency transactions. 

͞tŚĞŶ�ǁĞ�ƚŚŽƵŐŚƚ�ĂďŽƵƚ�ŽƵƌ�ϭϱ- to 25-year-old customers, the reality is they were not ready for cryptocurrency. And I think after the 
ŵĂƌŬĞƚ�ƌŽƵƚ�ŝŶ�ƚŚĞ�ůĂƐƚ�ǁĞĞŬ�Žƌ�ƚǁŽ͕�/͛ŵ�ŶŽƚ�ƐƵƌĞ�ĂŶǇ�ŽĨ�ƵƐ�ĂƌĞ�ƚƌƵůǇ�ƌĞĂĚǇ�ĨŽƌ�ĐƌǇƉƚŽĐƵƌƌĞŶĐǇ͕͟�ƐĂŝĚ��ŵĞƌŝĐĂŶ��ĂŐůĞ�KƵƚĨŝƚƚĞƌƐ͛ Chief 
Marketing Officer Craig Brommers.
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AR Alcohol Labelso
SWIGR Lets Consumers Scan Labels to See the Stories Behind Products
SWIGR is a next-gen mobile app that uses augmented reality labels to connect consumers to storytelling content that helps them get 
to know products better. The concept is based on animating packaging and bringing it to life with multimedia content and immersive 
story experiences that go above and beyond the average product label.

Envisioned for telling the stories of whiskey, gin, and vodka products, this technology promises to help people experience distilled 
spirits in a new light. Specifically, this concept speaks to the digitally savvy consumers of today. "It's a compelling drawcard for 
millennials ʹ the under forties, who are socially connected, and always on their phones.  They love the experience ʹ it's a new form of 
storytelling that's authentic and engaging," says Dave Chaffey.
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Metaverse Father's Day Campaignso
KƐŚ<ŽƐŚ�� Ő͛ŽƐŚ�ŝƐ�,ŽƐƚŝŶŐ�Ă�ΖdĂŬĞ�zŽƵƌ��ĂĚ�ƚŽ�ƚŚĞ�DĞƚĂǀĞƌƐĞ��ĂǇ͛
tŝƚŚ�ƚŚĞ�ĂŝĚ�ŽĨ�^ƵƉĞƌ�>ĞĂŐƵĞ�'ĂŵŝŶŐ͕�KƐŚ<ŽƐŚ��͛ŐŽƐŚ�ŝƐ�ǀĞŶƚƵƌŝŶŐ�ŝŶƚŽ�ƚŚĞ�ŵĞƚĂǀĞƌƐĞ�ǁŝƚŚ�dĂŬĞ�zŽƵƌ��ĂĚ�ƚŽ�ƚŚĞ�DĞƚĂǀĞƌƐĞ��ĂǇ͕�a 
fun-focused Father's Day campaign. This campaign inspires bonding between fathers and their children in a new way and it introduces 
KƐŚ<ŽƐŚ��͛ŐŽƐŚ�ĂƐ�ƚŚĞ�ĞǆĐůƵƐŝǀĞ�ƉĂƌƚŶĞƌ�ŝŶ�ƚŚĞ�ŶĞǁ�ZŽďůŽǆ�ŐĂŵĞ͕�͚ &ĂƐŚŝŽŶ�ZƵŶǁĂǇ͘

/Ŷ�ƚŚĞ�ĞǆƉĞƌŝĞŶĐĞ͕�ŐĂŵĞƌƐ�ĂƌĞ�ŝŶǀŝƚĞĚ�ƚŽ�ƐƚǇůĞ�ƚŚĞŝƌ�ĚĂĚ͛Ɛ�&ĂƐŚŝŽŶ�ZƵŶǁĂǇ�ŐĂŵĞ�ĂǀĂƚĂƌ�ĂŶĚ�ƐŚĂƌĞ�ƚŚĞŝƌ�ůŽŽŬƐ�ŽŶ�ƐŽĐŝĂů�ŵĞĚŝĂ�ǁ ith the 
#OKBMetaDadsSweeps tag. As part of the campaign, five lucky winners will have the opportunity to win $100 gift cards to OshKosh 
�͛ŐŽƐŚ͘�

With this Father's Day campaign, the brand recognizes that the way people spend time together is changing, and a sense of 
togetherness is no longer limited to physical, in-person experiences.
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Makeup NFT Campaignso
Clinique's Metaverse More Like Us Supports Inclusive Digital Beauty
Clinique, the first Estée Lauder Companies brand to launch in the Metaverse, is kicking off a makeup NFT campaign with creator Daz 
3D, one of the world's most inclusive NFP (non-fungible people) collections. With a focus on bringing accessibility, inclusivity and 
representation to the metaverse, the campaign was made possible in collaboration with leading global makeup artists and creators
Tess Daly, Sheika Daley and Emira D'Spain.

The exclusive NFT "Metaverse More Like Us" Campaign challenges standards in the beauty industry and celebrates individual self-
expression. The campaign also brings attention to the fact that "In the Metaverse, as it stands today, only 20% of users and creators 
are women, less than 16% of all NFT artists are female, and NFTs with avatars of color and disability are valued lower than white 
avatars."
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Humorous Juice Campaignso
The Ribena 'Chin Up' Campaign Makes Light of Mistakes
The Ribena 'Chin Up' campaign has been launched as a funny series of commercials that encourage consumers to laugh through 
embarrassing moments or stumbles. The campaign consists of several new TV commercials, out-of-home advertising, online videos, in-
store marketing and more. The 'Chin Up' tagline is meant to be an encouragement to not be so hard on oneself, while also making a 
connection to the action of taking a sip of the brand's signature juice product.

Head of Ribena at Suntory Beverage & Food GB&I Charlotte Flook spoke on the Ribena 'Chin Up' campaign saying, "With the brand in
strong growth of 15%, now is the perfect time to launch our new campaign. This new positioning will drive reappraisal of the drink to 
help retailers to grow their sales of the brand in-store across our ever-popular ready-to-drink and squash ranges."
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Courtroom Drama-Inspired Campaignso
Butterkist is Gaining Attention by Any Means Necessary
Butterkist is a British brand of popcorn owned by KP snacks. It is currently the number one selling popcorn in the United Kingdom, 
claiming over 40% of all of the nation's popcorn sales. Even with all its accomplishments, the brand is still making a significant impact 
and gaining attention by any means necessary. For example, the brand has launched a courtroom drama-inspired campaign 
referencing a real life case.

The campaign is centered on Coleen Rooney and Rebekah Vardy and imagines the scene inside the courtroom through a series of 
fictional sketches. The U.K does not permit cameras in courtrooms and the company has created an illustration that shows everyone in 
the courtroom, including the judge enjoying Butterkist popcorn during the juicy testimony of Rebekah Vardy.
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Metaverse Billboard Adso
Ocean Partners with Admix to Offer Clients Metaverse Billboard Advertising
Ocean Outdoor, a leading Out of Home (OOH) advertising company, has partnered with in-play advertising firm Admix to launch a 
platform that will allow its brand clients to advertise on digital billboards in video games and the metaverse. 

The move will even allow brands to purchase billboard spaces in the physical and virtual world simultaneously. For its first foray into 
the metaverse, Ocean will offer three custom Digital Out of Home (DOOH) locations that will be similar in size and style to its real-life 
city center UK assets. These will include a tri-screen roadside location, a giant full-motion curve screen, and the 'Loop' city center full-
motion network. 

͞:ƵƐƚ�ŝŵĂŐŝŶĞ�ǇŽƵ�ĂƌĞ�ǁĂůŬŝŶŐ�ĂůŽŶŐ�Ă�ƌŽĂĚ�Žƌ�ŝŶ�Ă�ƐŚŽƉƉŝŶŐ�ĐĞŶƚĞƌ͕�ĂŶĚ�ǇŽƵ�ƐĞĞ�ďŝůůďŽĂƌĚƐ�ĂĚǀĞƌƚŝƐŝŶŐ��ŽĐĂ-Cola, then when you are 
gaming, your avatar is walking down a virtual road, and it would show the same copy," explained Phil Hall, the joint managing director 
at Ocean Outdoor.
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Charitable Live-Marketing Campaignso
Interac Has Debuted Living Billboards as Part of Its Campaign
'Interac,' the immensely popular financial service brand, has launched a set of 'living billboards' across Canada as part of its
'HolidayLife' advertising campaign. These living billboards come in two forms, large see-through billboards that are set up at 
Montreal's and Vancouver's Christmas markets, and large see-through posters on the windows of businesses in Toronto and Montreal.

The branding on the billboards is minimalist with only an Interac logo on the bottom, the words 'HolidayLife' at the top, and a yellow 
frame. The idea behind these living billboards is that, instead of Interac trying to market a product or service,  it is simply showing 
individuals a glimpse of real holiday lives. The large living billboard set up in Vancouver frames the 'HolidayLife Carousel' where Interac 
is covering the cost of the carousel for riders and raising funds for the 'Make-a-Wish Foundation.' The living billboard in Montreal looks 
over the [continued online]
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Galentine's Day Wine Campaignso
The Echo Falls 'Phone on Silent, Girls on Loud' Campaign is Cheeky
The Echo Falls 'Phone on Silent, Girls on Loud' campaign is being launched by the brand in a lead up to Valentine's Day as a way to 
encourage consumers to celebrate Galentine's Day with their closest friends and a bottle of wine.

The campaign celebrates female friendships and will be running throughout February before returning in the summer months to 
encourage consumers to get together with their gal pals. The campaign will be running on major shopping center billboards across the 
UK as well as through advertising spots on trending podcasts.

Senior Brand Manager at Echo Falls Alexandra Chambers commented on the new Echo Falls 'Phone on Silent, Girls on Loud' campaign 
ƐĂǇŝŶŐ͕�ΗtĞ͛ƌĞ�ŐŽŝŶŐ�ďŝŐ�ǁŝƚŚ�ŽƵƌ��ĐŚŽ�&ĂůůƐ�ĂĐƚŝǀŝƚǇ�ƚŚŝƐ�ǇĞĂƌ͕�ďƵŝůĚŝŶŐ�ĂĨĨŝŶŝƚǇ�ǁŝƚŚ�ŽƵƌ�ĐŽƌĞ�ĂƵĚŝĞŶĐĞ�ŽĨ�ǁŽŵĞŶ�ĂŐĞĚ�Ϯϱ-44. With 
'ĂůĞŶƚŝŶĞ͛Ɛ��ĂǇ�ĂƌŽƵŶĚ�ƚŚĞ�ĐŽƌŶĞƌ͕�ŝƚ͛Ɛ�ƚŚĞ�ŝĚĞĂů�ŽƉƉŽƌƚƵŶŝƚǇ�ƚŽ�ƌĞŵŝŶĚ�ĐƵƐƚŽŵĞƌƐ�ƚŚĂƚ�ĨĞŵĂůĞ�ĨƌŝĞŶĚƐŚŝƉƐ�ĂƌĞ�ǁŽƌƚŚ�ĐĞůĞďƌĂƚŝng. Our 
portfolio [continued online]
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Mansplained Male Grooming Adso
>ƵŵŝŶ�^ŬŝŶĐĂƌĞ�DĂŶƐƉůĂŝŶƐ�ƚŽ�DĞŶ�ŝŶ�ƚŚĞ��ƌĂŶĚ Ɛ͛�EĞǁ��Ě��ĂŵƉĂŝŐŶ
Lumin Skincare, a premium skincare brand for men, has partnered with advertising agency Good Conduct to launch a national 
marketing campaign. Dubbed 'Skincare for men. Mansplained for men.,' the campaign will launch on TV, CTV, and in digital and social 
media and includes two 30-second spots, two 15-second spots, and one long-form web video, along with 15 social videos and 33 stills. 
Lumin's spots feature a humorous skincare expert who questions stubborn views and beliefs held by men and suggests they try 
Lumin's products.

Η&Žƌ�ǁĂǇ�ƚŽŽ�ůŽŶŐ͕�ƐŬŝŶĐĂƌĞ�ŚĂƐ�ďĞĞŶ�ƐƚŝŐŵĂƚŝǌĞĚ�ĂƐ�ƐŽŵĞƚŚŝŶŐ�͞ ŵĞŶ�ĚŽŶ͛ƚ�ĚŽ͕͟�ƐĂŝĚ�<ĞǀŝŶ�K͛�ŽŶŶĞůů͕�>ƵŵŝŶ͛Ɛ�'D͘�͞DĂŶǇ�ŐƵǇƐ�ĞŶd up 
toughing out their skin issues because they feel uneasy about being perceived as a guy who uses skincare. Lumin wanted to develop a 
ĐĂŵƉĂŝŐŶ�ƚŚĂƚ�ŵĂŬĞƐ�ŐƵǇƐ�ĂƐŬ͕�͚ tĂŝƚ͕�ǁŚǇ�ĚŽŶ͛ƚ�ŵĞŶ�ƵƐĞ�ƐŬŝŶĐĂƌĞ͍�dŚŝƐ�ŝƐ�ƐƚƵƉŝĚ͛͘�dŚĞ�ŐŽĂů�ŽĨ�ŚĂǀŝŶŐ�ŐƵǇƐ�ĂƐŬ�ƚŚŝƐ�ƋƵĞƐƚŝŽŶ�ŝs to help 
destigmatize [continued online]
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Comedic Cologne Campaignso
Drone Racing League Unveiled its 'NFT: New Fragrance Tech' Campaign
'Drone Racing League,' the world's premier drone racing property, has announced the 'NFT: New Fragrance Tech' cologne as part of a 
comedic campaign. Slated for a release on April 1st, also known as April Fool's Day, this cologne has a pungent, strong scent powered 
by the Blockchain. DRL stated that the cologne "Stings the nostrils in a disruptive way" as part of its humor-driven marketing.

DRL also announced that the NFT: New Fragrance Tech cologne is illegal in nine countries due to the tiny pieces of real racing drones 
that it contains. This limited-edition cologne will only be available online in the Web3 space, and will only be purchasable with 
cryptocurrency. However, it is important to note that the NFT: New Fragrance Tech is non-existent, meaning it will never actually 
come out. 

This comedy-fueled April Fool's Day campaign spins on the popularity of NFTs and cryptocurrency while also generating attention for 
Drone Racing League's drone-racing arcade [continued online]
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Digital Space Billboardso
Space X Partners with GEC In Effort to Begin Running Ads in Space
Space X has partnered with Canadian start-up Geometric Energy Corporation in an effort to make space advertising a reality. The two 
companies plan to launch a high-tech, digital billboard into orbit, which brands can then purchase ad space on. 

Space X plans to launch the billboard ʹ technically a satellite called 'CubeSat' ʹ with its Falcon 9 rocket that will release it into orbit 
while on its way to the moon. The pixellated screen on the 'CubeSat' will be able to display ads, videos, logos, and art. It will also be 
equipped with a large "selfie-stick," which will record the screen and live stream it on Youtube and Twitch, so those interested can 
view the ads from Earth. 

Landing a spot on 'CubeSat' will be given to the highest bidder, who will purchase "tokens" that they can use to adjust the length of the 
ad, as well its color, coordinates, and brightness.
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Authenticity-Encouraging QSR Campaignso
'Beautiful Mess' Encourages Fans to Be Their Messy Selves
Taco Bell has launched the 'Beautiful Mess' campaign in Canada to encourage individuality and self-expression. The campaign's first 
video showcases Taco Bell fans in a variety of situations, such as studying, getting a tattoo, or on a date. In the video, these fans eat 
Taco Bell in a messy, real way that causes pieces of the food to spill onto what they are doing. 

Through this messaging, Taco Bell is encouraging its fans to be authentic, unapologetic, and unique. In order to help fans celebrate 
their authentically beautiful selves, Taco Bell has partnered with several 'Twitch' streamers and TikTok creators to bring its Beautiful 
Mess content to life. This campaign was created in collaboration between Taco Bell and 'dentsu One,' a specialized advertising agency.
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Mixed-Reality Burrito Adso
Chipotle Launches Unique Jumbotron Activation During NHL Game
Quick-serve Mexican chain Chipotle teamed up with the NHL's Colorado Avalanche to launch an innovative advertising campaign. The
new campaign centered around a mixed reality commercial that played on the team's Jumbotron during one of their playoff games. 

The unique ad spot leveraged technology created by The Famous group to create the illusion that a massive burrito bowl and 
Chiptoloe-branded Zamboni had entered the rink. Guests watched as the burrito bowl and Zmboni skated around the ice until 
suddenly a large hand broke through the rink and grabbed the bowl. 

The playful new ad spot builds on Chiptole's recent virtual-reality focused campaigns, which have included a few unique Roblox 
activations. Overall, it is clear the company is making efforts to be at the forefront of Web3 marketing opportunities.
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Dusty Advertising Campaignso
KFC Spain Took Advantage of a Recent Dust Storm to Advertise
While a recent Saharan dust storm caused chaos across Europe, KFC Spain managed to put a positive spin on the event and turn it into 
a clever advertising campaign.

In mid-March of 2022, a dust storm blanketed cities across Europe and tinted the skies a striking red/orange hue. Sapin was hit 
particularly hard, with layers of dirt covering cars across the country. During this time, KFC Spain encouraged fans to "draw the KFC 
logo with their hands on their "breaded" cars. In exchange, the brand promised two free Original Recipe chicken strips from any of its 
76 KFC Auto restaurants. KFC Auto is essentially a drive-thru, so the idea was that fans could drive right up to the restaurant with their 
"breaded" vehicles.

In total, over 1,000 Spanish residents took advantage of the offer and made the most of the dust storm.
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AR-Powered E-Commerce Campaignso
Afterpay Launches Integrated Ad Push Called 'Carte Diem'
Afterpay has launched a new advertising campaign in Australia with digital agency AnalogFolk called 'Carte Diem.' The campaign 
intends to announce the return of 'Aferpay Day,' a bi-annual shopping event created by the company that offers exclusive deals to 
Aferpay customers. 

Integrated into the campaign is a one-of-a-kind augmented reality experience called 'Invisibility Drops,' which allows shoppers to 
discover exclusive product releases. These will include unique products from major brands such as Dyson or Sephora -- two brands
that have already teamed up with Afterpay for the campaign. 

These exclusive drops will be discoverable across various platforms including the Afterpay website and app, as well all major social 
ŵĞĚŝĂ�ĐŚĂŶŶĞůƐ�ĂŶĚ�zŽƵƚƵďĞ͘�ΗtĞ͛ƌĞ�ĞǆĐŝƚĞĚ�ƚŽ�ƐĞĞ�ŽƵƌ�͚�ĂƌƚĞ��ŝĞŵ͛�ĐĂŵƉĂŝŐŶ�ĨŽƌ��ĨƚĞƌƉĂǇ��ĂǇ�ĞŶĐŽƵƌĂŐĞ�ƐŚŽƉƉĞƌƐ�ƚŽ�ƐĞŝǌĞ�ŚƵŐĞ
ĚĞĂůƐ�ƌĞƐƉŽŶƐŝďůǇ͕�ǁŚŝůƐƚ�ƐƵƉƉŽƌƚŝŶŐ�ƌĞƚĂŝůĞƌƐ͕͟�ƐĂŝĚ��ŶĚƌĞǁ��ĂůŝŶƚ͕�ƚŚĞ�sW�ŽĨ�DĂƌŬĞƚŝŶŐ�Ăƚ��ĨƚĞƌƉĂǇ��ƵƐƚƌĂůŝĂ�ĂŶĚ�EĞǁ��ĞĂůĂŶd.
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AR Advertising Dealso
Brookfield Properties and the Aria Network Will Offer AR Ad Opportunities
Brookfield Properties announced that it is partnering with The Aria Network on augmented reality ad inventory through its retail
shopping locations across the United States. 

The new deal will give Aria exclusive rights to the virtual air space of Brookfield Properties, which encompasses over 150 million square 
feet in 100 different locations. Aria will use the square feet from the deal to create the ability for brands to advertise through 
augmented reality, which consumers can access through their phones. 

Brookfield Properties is entering into the partnership in an attempt to leverage "phygital" ads, which are a mix of physical and digital 
content. 

The new agreement may enhance the in-person shopping experience compete with growing e-commerce demand.
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